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Background
Montgomery College tasked New City to 
create a modern, easy to use, redesign of their 
existing site.

Following a user-centered design 
methodology, New City tested a prototype of 
the site Tuesday, May 12th and Thursday, May 
21st. 

The results follow.
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The Evaluation

• 10 participants

• approx. 10 questions/scenarios per audience type

• 25 - 45 minute sessions

• 2 facilitators (Melissa & Daimon), 1-3 MC observers 
(Isabelle, Lisa, & Kim) 

• Lab/office environment with (1) desktop and 
speakerphone 

• Assets tested: Omnigraffle-based wireframes & design 
comps displayed to participant via Glance.net session
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Participants

• 2 current students

• 2 staff members

• 2 faculty (Deans: Art & Workforce Dev)

• 4 prospective students (Juniors from Sherwood H.S.)
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Day 1 Summary
1. Most participants were able to 

complete the scenario tasks with 
ease.

2. Some language barriers with one 
participant and another who was a 
“searcher” (i.e., used search to 
navigation the site) attributed to 
incomplete scenarios.

3. Participants easily found utility 
navigation items—MyMC, 
Libraries, using the logo as a 
“Home” button.

4. Major navigation items, including 
Majors & Classes, Admissions, and 
Cost & Financial Aid, performed 
well.
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5. 2 participants looked for a distinction 
between Non-Credit & Credit Classes.

6. Consider adding “Senior” population to 
the Tuition Fees page.

7. Payment deadlines are critical calendar 
items.

8. Faculty and staff like having quick access 
to frequently-used forms.

9. Participants’ feedback was positive; they 
liked the organization of screens and 
naming of items.
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Day 2 Summary
1. All participants completed scenario 

tasks successfully.

2. Due to experience with other 
college sites, participants already 
understood on common language, 
such as “Student Life” and navigation 
cues.

3. When asked to compare the current 
and new design, most mentioned 
better colors, ease of use, and 
improved grouping of information. 

4. One participant mentioned the new 
site looked more relaxed (as 
compared to Brown University’s 
site).
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5. One participant used the “Why MC?” 
to complete tasks.

6. One participant mentioned replacing 
# of Famous Alumni in the “Why 
MC?” with class or school size.

7. Two participants commented on the 
diversity of students shown in the 
images. (These comments were 
unsolicited.)

8. One liked the “Easy Steps to Enroll” 
because most applicants are 
overwhelmed with the process of 
applying to college.

— Quote: “I felt the site was meant for me.” 
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Observations
1. Most clicked on the logo when asked to 

return to the homepage.

2. Most understood the common language 
of “Majors & Classes.” 

3. Some Faculty stumbled on Admissions 
(looking instead for Registrar) and 
News & Events (when looking for 
Payment deadlines). “It looks more streamlined, more user-friendly...”- 

Participant #2- Current Student (10:15 AM)
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Observations (cont’d)

4. Faculty look for the words “Human 
Resources” when asked to look for 
employment opportunities or particular 
forms at the college.

5. When looking for a faculty members, users 
expected to be able to find faculty in the 
“Faculty & Staff” section. 

6. In the “People Directory,” students don’t 
distinguish faculty, adjuncts, staff, etc. 
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Observations (cont’d)

7. Most important forms as provided 
by a dean participant:

• Human Resources forms, 
including evaluation forms

• Curriculum forms

• Travel forms

• Payroll forms
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“The point of the site is to be useful!”
    — Participant #3, Dean (11:30 AM)
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Observations (cont’d)

8. Participants that viewed the design comps raved 
about the colors and organization of content.

“The current site looks like a park site—you know like a 
camping site...”
— Prospective Student, Participant #9, (12:15 PM)
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Better grouping of related information
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Observations (cont’d)

9. Use of the “Why MC?” to find primary content.
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Participants “discovered” that 
there are 3 campuses.
Most didn’t know.

“I like the numbers, I don’t have to go to Google to 
figure that out.”
— Prospective Student,  Participant #7, (10:30 AM)
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Observations (cont’d)

10. The new site has “energy.” The other site is too “business.”
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The prospective students felt the site was built for them. It wasn’t just marketing to them.
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Observations (cont’d)
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11. Help callout looks like an advertisement. 
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Recommendations
1. Add Seniors as a group on the Tuition & Costs page.

2. Make a prominent link to the Bookstore site in the “Majors & Classes” and “Cost” area.

3. Consider the inclusion of the “Non-Credit & Credit” nomenclature throughout the site.

4. Consider finding a way to make payment deadlines prominent on the homepage.

5. Add a link to “Jobs at the College.” 

6. Determine most used forms and link, including a “Human Resources” link to include on the the Faculty 
and Staff page. 

7. Add a link to “Registrar” in Admissions 

8. The “Faculty & Staff” audience page should focus on forms. Find out what forms faculty & staff most 
often use.

9. Consider combining lists in the People Directory, removing the division between between Faculty and 
Staff. Add Adjuncts to the Directory.

10. Consider reworking the “Need Help/Contact Us” callouts to look less like an advertisement.

11. Consider using the word calendar in conjunction with events where appropriate.

12. Remember: prospects are judging the quality of the college based upon how it looks and how easy it is to use!
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